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wo Columbus Circle is an address that
Thas been at the centre of a rich and

diverse debate over the vyears. Post
1964, it was often referred to as the 'lollipop
building’ based on a derisive architectural
critique referring to the distinctive ground
level columns of architect Edward Durell
Stone's design. The counterpoint was that it
represented a reinterpretation of the prevailing
architectural style of that time. In any case,
the building itself slipped into disrepair after it
was shut down in 1969. In the early 2000s, the
building made a reappearance in architectural
debate after being referred to variously as
a landmark and a historic building. Its state
of dilapidation notwithstanding, the site
triggered off a preservation debate when
MAD announced its decision to repurpose the
building as its new address.

All the architectural debate, old and new,
aside, The Store at MAD seems to have hit all
the right notes with The Wall Street Journal
referring to it as ‘easily the most high-end
Museum gift shop in the country"

, says Ken Nisch, Chairman, JGA.

Positioned off the main lobby at the heart
of New York's Westside cultural district and
wrapped on three sides by the building's new
glass facade, The Store becomes the perfect
setting to showcase the Museum's unique
assortment of saleable art and merchandise.

The main focal element of the shop is a 40-foot
long by 8-foot high organically curved glass
installation that integrates merchandising
accessories such as shelving and lighting.
Through its translucency, the nature of the
glass provides a hint of the coloruful art glass
and figural merchandise through shadowing
to the street, particularly in evening hours.
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An elliptical curved glass showcase:, faced in Corian and Starfire glass, features
handcrafted and one-of-a-kind wearable art

Through its translucency, the nature of the glass provides a hint of the coloruful art
glass and figural merchandise through shadowing to the street, particularly in evening
hours

a-kind pieces"

eative Director, JGA.

: I highly identifiable
signature object to the sto

An elliptical curved glass showcase:, faced
in Corian and Starfire glass, features
handcrafted and one-of-a-kind wearable art,
primarily jewelry, in a three-tier, internally
LED-illuminated presentation where products
are uniquely merchandised on compressed
felt custom-configured and layered pads.
The 42-foot circumference of the ellipse
features a center functional island for storage
of additional pieces, a service point and an
opportunity for focal displays.

A display system featuring a series of
platforms, levels and cubes occupies the
center of the shop. This assembly of flexible
and movable blocks accommodates an
ever-changing collection, from functional
household products (cutting boards, trays,
etc.) to larger design objects such as lighting
and furniture.

Perimeter cabinets constructed of Corian
accommodate the display of products ranging
from handbags to books. A perimeter rail
system accommodates a variety of functions
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The curved glass installationstinteégrateés merchandising accessories such as shelving
and lighting

Positioned off the main lobby, The Store
becomes the perfect setting.to showcase
the Museum's unique assortment of
saleable art and merchandise.

including movable, full height mirrors, as
well as a series of hanging brackets and
merchandising accessories inspired by Shaker
simplicity with contemporary styling. The
system accommodates the display of objects
such as hats, scarves and a variety of other
decorative objects and wall décor within the
merchandise mix.

The main cashwrap has a wraparound shape
and two pieces allowing for additional service
area when needed. The counter, as well as
its adjacent merchandising area, supports a
display of exhibit, impulse and gift items that
specifically relate to the Museum's identity

“The basic palette is solid and translucent
crystal clear glass accented
with neutral metals’, says Nisch. "Enriched
through a series of material choices ranging
from Corian solid surface, translucent glass,
natural felt case pads and crystals, the palette
features a range from the soft, post-industrial
character of the case pads, to the sparkle and
shimmer of the shop's focal Swarovski crystal
sculpture.”

whites and

“Because of the museum'’s mission to explore
how craft, art and design intersect, The Store
at MAD isin a unique position”, says Franci
Sagar, Director and Vice President of Retail

and Brand Development at MAD. "¢ have
been able to push the boundaries of being a
“museum shop” and instead, we are a “specialty
store” offering a presentation of product that
crosses over into many diverse categories.”

Since moving to its new location in December
last, The Store at MAD has already become a
premier shopping destination for New Yorkers,
Hollywood celebrities, diplomats and royalty «
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